
 

Figure S3 – Daily variation in phase peaks across the four time zones in the United 
States. There was a significant main effect for time-of-day in Google searches for 
‘just eats’. There was no significant difference between time zones suggesting that 
the frequency of Google searches was no dependent on geographical location within 
the United States. There was a significant interaction (see Table S2). The Eastern 
time zone had greater information seeking behaviour during the morning phase 
compared to Mountain time zone. The Mountain time zone had significantly higher 
ISB during the late evening compared to the Eastern time zone. Data are mean and 
standard error. 


